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HEALTHCARE DIRECTORIES TODAY

A lot has changed in the past decade of web design. As the world settled 

comfortably into the second decade of its serious relationship with the internet, 

increases in technology allowed for unprecedented speed.  As websites got 
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quicker, they could also hold more information—more than ever before, 

in fact. While this is a great jump forward for mankind, it also had 

the unintended effect of making website navigation extraordinarily 

complicated.  

“We have the ability, so we should use all of this space and speed to 

present vast amounts of information to our users” seems to have been 

the sentiment that carried the day.

Though this capability was absolutely necessary to huge e-commerce 

enterprises like Amazon and major flight-booking sites, the trend spilled 

over to many different industries, including healthcare. 

WHAT HAS THIS MEANT FOR DIRECTORIES?

While it has brought amazing power and ability to healthcare websites, 

it hasn’t always been great for their directories. Many have grown too 

large, too cumbersome, with too many options that confuse the average 

consumer who’s just trying to find a doctor. On the other hand, some 

directories never evolved at all, and are now slow, finicky, and completely 

outdated. We set out to change this.

HEALTHCARE IS DIFFERENT

At Doctor.com, we work have worked with hundreds of hospitals and 

healthcare systems to provide them with the best designed, most 

functional provider directories on the market.
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• Creating an easy-to-use and informative experience 

for your patients

• Driving business to your site

• Owning search results

Because of this, we know what’s popular and what’s working, as well as 

what’s not. We know that there’s a huge different between a community 

health system and a large urban medical center. We know that research 

physicians at university healthcare systems have different needs than 

general primary care doctors.

Another thing that sets healthcare apart from other industries is the 

mindset of the consumer. Searching for a doctor online, while it can (and 

at least should) be as functionally easy as shopping for shoes, is rarely so 

leisurely.

Often times, people searching for a doctor are sick, injured, or facing a 

long medical journey after a diagnosis for themselves or their family. 

The last thing someone in that situation wants is a complicated and 

frustrating user experience on your website.

FORM AND FUNCTION: NOT ONE OR THE OTHER 
We’re not just a template generator—incredible amounts of time and 

thought go into our directories. Well-designed healthcare directories are 

special because it’s a complete marriage of function and design. No 

matter how gorgeous and smooth your in-house directory is, if its not:
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It’s not working—and that’s all there is to it.

After all, it’s 2018. Your organization deserves a website with a provider 

directory that takes you to the next level. 

In this ebook, we’re going to give you a broad level overview of the current 

state of the art of directories, taking into account design trends, user 

experience, search engine optimization (SEO) tactics, and transparency.
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Design
We’re not quite sure why so many hospital websites are boring and/or 

poorly designed, all we know is that they don’t have to be. We strive to 

create memorable, functional, and utterly stunning directories for our 

clients, and the results speak for themselves. Engagement goes up, 

bounce rates go down, all while time spent on site drastically increases.

IF YOU DESIGN IT WELL, THEY WILL COME.

To take a snapshot at this moment in time, here are just a few of the 

trends that are the hallmark of well-designed directories in 2018:

BIG, BOLD TYPE

More and more health systems are turning to big, bold typography to 

anchor their homepages. This style works best when the rest of the page 

is kept minimal and clean, giving a single, simple, and all-encompassing 
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statement about your company.

VIVID COLOR

Gone are the days of drab blue on every hospital site. Bold color has 

come back in a big way. Gradients are also a great way to add energy into 

your site design. The most popular usage is a two-color gradient overlay 

on photos to make them more intriguing. Use the color sparingly to help 

draw attention to important elements of your design.

THE DEATH OF STOCK PHOTOS

It’s time to drop the same picture of the smiling doctor that everyone 
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else has on their site. 2018 is the year of authentic and professional 

photography. Stock photography reduces trust and is often completely 

ignored. This carries over to the provider directory as well. The trend has 

been going to professionally shot photos that are much larger.

DESIGN THAT LETS CONTENT SHINE 

This a trend that’s spreading to all websites. 

There’s a reason users are coming to your site– 

the content. Make sure your content is shining 

in an intuitive, efficient and delightful way. On 

the directory side of things, research to see 

what users find most important and make that 

prominent. Things like location, specialties, and 

insurance are more important to users than 

where they went to school or what their favorite 

type of pet is. Take a look at our “How people 

search for doctors” ebook to learn more.
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MOBILE FIRST!

Mobile-first design isn’t an option anymore, it’s a 

necessity. 75% of Americans own a smart phone 

and most take it everywhere they go. In many 

cases, smart phones have replaced desktop 

computers in terms of functionality.  Big buttons, 

large text, and colorful screens lend themselves 

well to mobile-first design.

FOCUS ON ANIMATION

As designers obtain more tools to add animation 

to sites, expect this trend to continue.  It’s eye-

catching and interesting, and may encourage 

patients to stay on your page longer as they 

watch it. This is another situation, though, where 

less is more. Animations should be subtle, match 

your brands voice, and add value to the page. 

Don’t overdo it.

GEOMETRIC SHAPES AND PATTERNS

Whimsical patterns and shapes are popping up more frequently on 

websites, adding some flair in a landscape otherwise ruled by flat and 

material design. Hospital sites have long been the refuge of dry, static, 

and conservative design. They don’t have to be, though. 
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MICROINTERACTIONS

Microinteractions are simple, single-use moments that perform a basic 

function–such as adjusting a particular setting or controlling a single 

feature, hitting ‘like’,  or pulling down to refresh. When paired with simple 

gestures and subtle, visual feedback, we barely notice we’re performing 

them. They become part of the natural way we interact with our products 

and services, a powerful way to build habits with users while also 

providing surprise and delight. They can be the difference between an 

experience you just interact with, and an experience you love.

COHESIVE EXPERIENCES

We are having to design for more devices than ever nowadays. Whether 

your customers find you on their desktop, tablet, phone, watch, or even TV, 
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you need to create a unified and consistent user experience, regardless of 

where the digital experience begins, continues, or ends.

LOCATION AND CONTEXT AWARENESS

Users are expecting more and more from your site. Fortunately, our 

mobile devices travel around with us and can understand our location 

and context of what we’re doing. Doing simple things like automatically 

loading up doctors close to them will save time and increase customer 

satisfaction.
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User Experience
As we mentioned in the introduction, people searching online for a doctor 

are often in a different mindset from those searching for shopping 

sites. They can be sick, injured, or facing a long medical journey after a 

diagnosis for themselves or their children. The last thing someone in that 

situation wants is a complicated and frustrating user experience on your 

website. Not only will it aggravate them, it may also spur them to look 

elsewhere for care. 

INFORMATION HIERARCHY

One of the first steps in figuring out the user experience is to determine 

what the user is searching for when they visit your directories. Use 

detailed analytics reports to help determine the behavior of visitors 

once they hit your site. Surveys—yours or someone else’s—can also help 

uncover this, as well. This can create an on-the-fly  visual “heat map” of 

the parts of your site people are clicking, reading, and visiting the most.
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KISS (KEEP IT SIMPLE STUPID)

Long registration and search forms are quickly becoming a thing of the 

past. The more time and effort users have to devote to a task online, the 

more likely they are to give up. Simplify web registration forms and move 

to a faceted search for your physician directory. Faceted searching allows 

the consumer to refine searches dynamically with layered navigation and 

to narrow down a search by parameters such as specialty, gender, or 

specific keywords. Faceted search is intended to be more dynamic, more 

interactive, and more in tune with the ways that people think and navigate 

websites.

RESPONSIVE DESIGN

With mobile and tablet use now exceeding desktop usage, not having a 

responsive design makes less and less sense. Responsive web design 
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is an approach to web design aimed at crafting sites to provide an 

optimal viewing experience — easy reading and navigation with minimum 

resizing, panning, and scrolling — across a wide range of devices. A great 

responsive design leverages great research, information hierarchy, and 

visual design.

Many times your website is the first impression that these people will get. 

Whether they are looking for directions, signing up for their first childbirth 

class, or trying to find a cancer specialist, the user experience and site 

design are together two of the most important parts of your digital 

welcome. 

Make sure your patients can navigate quickly and easily to find the 

information that they need.
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Search Engine Optimization
In the last section, we talked about how user experience should drive 

the design process. That makes sense, because it governs how patients 

navigate and move through your site.

Before they can even get to your site, though, they have to be able to 

find you—and that’s where search engine optimization comes in. With 

the advent of the internet, came an avalanche of new choices for almost 

every product or service you imaginable.



Doctor.com Enterprise · Healthcare Directories for 2018: Current Trends & Best Practices Page 16

Competition online is fierce. Ranking high in Google is incredibly 

important--it’s effectively free advertising on the best advertising space 

in the world.  If you expect to rank in Google in 2018, you need to have 

a quality website, one not based entirely on manipulation, or old school 

tactics.

WHAT SEARCH ENGINES ARE LOOKING FOR

Search engines want to do their jobs as best as possible by referring 

users to websites and content that is the most relevant to what the user is 

looking for.  So, how is relevancy determined?

• Content 

Is determined by the theme that is being given, the text on the 

page, and the titles and descriptions that are given.

• Performance 

How fast is your site and does it work properly?

• Authority 

Does your site have good enough content to link to or do other 

authoritative sites use your website as a reference or cite the 

information that’s available?

• User experience 

How does the site look? Is it easy to navigate around? Does it look 

safe? Does it have a high bounce rate?

SEO AND SEARCHING FOR A DOCTOR

There are countless ways and reasons a person can search for a 

healthcare provider, but the two main types fall into the following 

categories, and one is far more reliant on SEO than the other:
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1. PIN POINTERS

Pin pointers are folks who already have a general idea of what they want 

and what they need. They may even have a specific provider in mind and 

are coming to a site or directory in order to obtain deeper information: 

location, hours, insurance, etc.

These are the patients who will type in a name in your directory and 

expect a functioning, easy-to-use provider profile. Once there, the 

information should be bold and easily locatable.  

If they’re not already on your site, they’ll tend to google the doctor’s name 

plus the hospital, and will expect the right profile page to pop up at the top 

of the search results

HOW WE CAN HELP WITH PINPOINTERS

Our profile pages for providers are clear, easy-to-navigate, and optimized 

for showing patients exactly what they need. Whether they’re coming to 

you from your own website or from a search engine, patients will be able 

to find the provider they’re looking for quickly and easily. Our profile pages 

work for all different types of healthcare organizations.

2. RESEARCHERS

These are the individuals who know roughly what they are looking for, 

but have no idea where to start or the best way to go about it. They may 

or may not think about searching in a directory first—but usually because 

they haven’t picked or don’t know the proper organization yet.  For 
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example, a common search term for researchers will be something like 

“best cardiologists in Jacksonville.” They know they need to find a heart 

specialist in their city, but they have no idea who’s good or even how to 

rank them.

HOW WE CAN HELP WITH RESEARCHERS

We will sit down with you and create a customized SEO approach that is 

tailored to your specific geographic location, taking it account the amount 

and quality of your competition for your both your overall organization 

and for specific service lines. 

Creating a clear, direct and informative pathway to your providers will help 

generate business for your organization and help you stand out from the 

pack.

For profile pages, we have conducted our research in 2017 into how 

consumers are actually searching for providers. Instead of throwing 

insane amounts of information and search boxes onto a page, we learned 

that the most people really just need name, insurance, and location to 

stand out most prominently. 

Similarly, while many doctors may want to make a profile page that 

features every publication they’ve done since 1977, the average consumer 

doesn’t need to see this. Exceptions can be made, of course, for 

specialized providers at academic medical centers, but for the average 

community hospital, we have learned that simpler is better. 
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BEING HONEST ABOUT PATIENT EXPERIENCE

Transparency has the power to help your organization drive accountability 

and performance as well as brand strength and patient acquisition. 

 

People read reviews before buying a toaster. They also do it before 

Transparency
Provider profiles and directories should give potential patients all of the 

information they need right at their fingertips. In doing so, you create a 

heart-felt and authentic introduction to your organization and its values.  

You can also take the concept of trust to the next level by incorporating 

patient experience transparency. With it, you can display ratings and 

reviews right on your provider profiles.
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picking a physician. As consumerism in healthcare continues to increase, 

so will competition for patients. In this vein, patients are coming to expect 

to be able to shop around for the best providers much like they do for 

products on Amazon and other places online. Ratings, then, are becoming 

necessary to help differentiate good matches from bad.

WHY INCLUDE RATINGS AND REVIEWS?

Here are just a few of the benefits of incorporating provider ratings and 

reviews onto your profile pages:

1. Increased consumer engagement 

The more patients can learn about your providres, the more 

connected they’ll feel to them.

2. Increased patient trust 

Putting all your reviews online shows that you’re honest about 

learning from different patient experiences, and that you are willing 

to use that information to improve.

3. Better SEO 

Having ratings incorporated onto your site will push profiles to the 

top of search engines.

4. Verified patient survey data 

The information on your profile pages will be verified, accurate. 

CAPHS-cer-tified survey data so that patients will know they’re 

reading real reviews.

For those getting started on the transparency journey, we have several 

ebooks available, whether you don’t know where to start or if you’re lost 

along the way. We can help.
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Rules for the Road and Trends to Come
MOBILE ISN’T AN OPTION. IT’S YOUR NUMBER ONE PRIORITY.

75% of Americans own a smart phone and most also take it everywhere 

they go. In many cases, smart phones have replaced desktop computers 

in terms of functionality. What this means for organizations, of course, 

is that your site absolutely must be optimized for mobile—end of story. 

Not only are people browsing more on mobile, they’re also engaging in 

conversion activities such as shopping and registering.

There’s no reason healthcare websites can’t be stunning and easy to use.

Color, style, photography, and even font can have subtle emotional effects 

on a patient. The overall graphic design one encounters on the first visit to 

a site acts as a sort of online waiting room. You want it to be calming and 

pleasant, not confusing and jarring.

VOICE SEARCH IS RISING FAST

According to a Google study conducted by Northstar Research, more than 

half of erican teens and 41% of U.S. adults use voice search every day. 

The main repercussion this will have is on SEO—the way people talk is 

different from how they type or write.

For example: a person may type in “gastrointestinal physicians in 

Chicago” while on a desktop computer. While they are walking down the 

street using voice search, on the other hand, they may say “find me GI 

docs in the city.” How you optimize for this may make the difference in 

whether they find you or a competitor.
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Connect with us 
on Facebook

Follow us on 
Twitter

Connect with us 
on Linkedin

To learn more about our directories and how we can help you take yours 

to the next level, visit:

www.doctor.com

About Us
Doctor.com is the first platform built to help healthcare providers deliver 

a better customer experience at every step of the patient journey. Doctor.

com’s industry-leading data management technology has enabled 

unique integrations with the most prominent healthcare directories, 

search engines and social media platforms. As a result, more than 

20,000 healthcare organizations have been empowered by the platform 

to enhance their digital presence and credibility, increase patient trust, 

and grow their business. Doctor.com was founded in 2012 and is 

headquartered in New York City. 

SOCIAL MEDIA SITES ARE ANGLING FOR VALIDITY

The line between what’s an ad and what’s not is growing increasingly 

blurry online thanks to the embedded role that social media plays in most 

of our lives. Facebook and Instagram display sponsored posts interwoven 

with content that you chose to view, and tailor them specifically to your 

tastes.

Sites like Yelp and Amazon leverage the power of reviews to create a 

crowd-sourced approached to dining and shopping. For healthcare, sites 

like ZocDocs, RateMDs and others do the same for choosing providers 

and hospitals. Creating strong social media presences—and monitoring 

third-party ones—is integral to remaining a legitimate voice online.


